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BY BARRY WILSON
OTTAWA BUREAU

Western Canada’s pulse industry 
sees itself as one of the big future 
winners because of agriculture min-
ister Gerry Ritz’s latest week-long 
trade mission to India, Turkey and 
Rome.

In India, Ritz won a political com-
mitment from agriculture minister 

Sharad Pawar to find a way to allow 
fumigation of Canadian pulse ship-
ments at Indian ports of entry.

India’s refusal to fumigate for stem 
and bulb nematode has meant added 
costs for Canadian exporters and lost 
sales. 

The political commitment fol-
lows a technical agreement on the 
issue worked out by officials last 
summer.

“Having the minister get involved 
in this was important and raising it to 
the political level was necessary,” 
Pulse Canada chief executive officer 
Gordon Bacon said. 

“The trade says it costs up to $25 a 
tonne and that means either the 
Indian consumer is paying more or 
the farmer is receiving less or a little 
bit of both.”

Bacon said he expects the deal to be 

worked out within six months.
And he said there are opportunities 

to increase sales to India, already 
Canada’s largest pulse market with 
sales last year of $533 million.

“There is enormous demand and 
the question is about whether there is 
demand at sufficient values to do 
business,” said Bacon.
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HOPES FOR HOPS  | NICHE CROP 
IN MANITOBA P78

Jason Baerg adds hydraulic fluid after replacing a piston in the header of Gerry Martin’s combine west of Duchess, Alta.  |  KEVIN LINK PHOTO

WORKING UNDER PRESSURE

PULSE EXPORTS  |  TRADE DEAL

Pulse producers applaud accords
Agriculture minister abroad  |  India may soon fumigate Canadian pulse imports 

BY MARY MACARTHUR
CAMROSE BUREAU

A contractor hired to desiccate a 
barley field near Rocky Mountain 
House, Alta., ran over a low impact 
gas well head earlier this month.

No one was hurt in the Sept. 9 acci-
dent, but the well head was snapped 
off and the metal tube fence that was 
supposed to protect it was smashed.

Energy Resources Conservation 
Board (ERCB) spokesperson Darin 
Barter said seven of the 14 well head 
accidents in Alberta in the past year 
involved agricultural equipment.

“We’re pretty concerned about 
this,” he said. 

“Unfortunately, there is some 
degree of commonality.”

New low-impact well leases are 
designed to create less disturbance 
in the field, but the well heads are 
often difficult to spot in tall crops. 

Traditional leases have a well-built 
gravel road and a large gravel pad 
surrounding the well head. This 
makes the well head easy to see but 
also takes up several acres.

ACCIDENT  |  GAS WELL

Well heads 
present 
new danger  
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Don’t miss this opportunity to book 
the FRONT PAGE BANNER on the 
most read agricultural publication in 
Western Canada.
This opportunity comes with some  
specific requirements:

	 •	The FRONT PAGE banner will be 1.78“ high 
		  x 8.25” wide. (4 columns x 25 lines)
	 •	See sample to right and below.
	 •	Available on a weekly basis.
	 •	Weekly rates are GROSS, volume and agency	
	 	 discounts apply.
	 •	Book for four or more weeks and save an additional 	
	 	 2%, eight or more weeks and save 4%, 12 or more 	
	 	 weeks and save 6%, 26 or more weeks and save 	
	 	 8%, 52 weeks and save 10%.
	 •	The same piece of creative may not run for more 	
	 	 than four consecutive weeks.
	 •	The creative must be in four color process.
	 •	Rates:
	 	 January through April: $7,500 per week
	 	 May through September: $6,000 per week
	 	 October through December: $7,500 per week
 	 •	Effective Date: January 1, 2011.
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SPECIAL ADVERTISING OPPORTUNITY

FRONT PAGE BANNER

Please discuss this opportunity with your
Western Producer advertising representative


